
The world of 
Multilingual 
SEO



HELLO!
2



I’M a

DANCER.
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I’M a

DANCER.

4



“I have great dance moves, 
my dance moves are so great, that I can seduce 
anyone with dance moves… 

Yes I mean anyone…

I’m so confident about my dance moves, 
that anyone in the world who sees my dance moves 
will fall for it.. 

They will my think and tell others about my dance 
moves for life…”
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I moved to a new country to build a life there. 

Go to THE place to meet people who potentially like my 
dance moves and I start… 

I throw all my dance moves, I moonwalked better than 
michael jackson.. 

And all I got was 1 sec of unconfirmed eye contact. I 
moved over to the next… not even a glimpse..  

And the next.. The same..  

What went wrong?! 

I thought dancing was a common language?!?! 6



SEO

MULTILING
UAL.
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What does it 
mean?
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10
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“Having useful content for local 
audience in other countries 

and/or languages”
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“Having useful content for local 
audience in other countries 

and/or languages”
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Google knows
∎ English
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Google is learning
∎ Spanish
∎ French
∎ Portuguese
∎ German
∎ Italian
∎ Dutch

Google tries to figure out
∎ Polish
∎ Lituanian
∎ Czech
∎ Russian
∎ Danish
∎ Swedish
∎ Norwegian



Content needs to be “on fleek”

On Fleek
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Meh…
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Not really…..
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Exact match keywords still work

Polish copywriter confirmed 
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Exact match keywords still work





Challenges.
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Control

“How can we make sure that all 
of our content gets shown in the 

right countries?”
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Intern
ational 
Target
ing
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Intern
ational 
Target
ing
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Intern
ational 
Target
ing
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Intern
ational 
Target
ing
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Hreflang 
in html
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Hreflang 
in html

28Source: https://app.sistrix.com/en/hreflang-generator



Hreflang 
in html

29Source: https://www.aleydasolis.com/english/international-seo-tools/hreflang-tags-generator/



Control

“We sell specific products 
per region.”
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Hreflang 
in Xml 
sitemap
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Expanding

“How can we improve the 
quality of all pages in bulk 
to rank higher?” 
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Page 
type 
improve
ments 
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Page type improvements
∎ Page structure
∎ Page title meta 

description
∎ H1 structure
∎ Structured data
∎ Layout changes
∎ Page speed 

improvements

Page types
∎ Category
∎ Sub 

category
∎ Product
∎ Blog  



Grow markets

“We already have content. 
How do we improve it?” 
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Grow markets

“We already have content. 
How do we improve it?” 

36



Grow markets

“We already have content. 
How do we localize it?” 

37



Translat
eKeywor
d 
research 
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Exploring new 
markets

“What do we need to do to 
enter a local market” 
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Domain 

40

ccTL
D: yes

Subdomain or 

subfolder: no





Domain 

42Source: https://developers.google.com/search/docs/specialty/international/managing-multi-regional-sites



Social 
listening 
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Social 
listening 
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Social 
listening 
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Local 
branding 
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Local 

branding

Local r
esearch



Local
competitor 
research 
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Market 
explorer 
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Market 
explorer 
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Local 
backlink
s 

50



Am still that great

DANCER?
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Am still that 

DANCER?

52
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“I have great products 
my products are so well, that i can seduce anyone 
with products… 

Yes I mean anyone…

I’m so confident about my products, 
that anyone in the world who sees my products will 
fall for it.. 

They will my think and tell others about my products 
for life…”
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No… 
Know who you want to sell 
to, 
why they would buy your 
products, 
how they think, 
how they talk and
how they act.
Then localize your content
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Recap.
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Checklist 57

Country TLD Subfolders, subdomains are ignored as localization factor from Google BUT 
can be recognized by users

Html lang <html lang=”xx”> (language only not country base)

Hreflang Always refer back, 200 response only, may not be a redirect

Hreflang Iso codes language. first than country en-gb and don’t make up your own 
countries.

Content language include Jargon if possible

Local backlinks Ranking and social proof

Local branding Trust and CTR

Create content fast AI translations/creation + ALWAYS a human check



Translation ≠ Localization
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THANKS!
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